Section 472.—Last-in, First-
out Inventories

26 CFR 1.472-1: Last-in, first-out inventories.

LIFO; price indexes; department
stores. The September 2002 Bureau of La
bor Statistics price indexes are accepted for
use by department stores employing the re-
tail inventory and last-in, first-out inven-
tory methods for valuing inventories for tax
years ended on, or with reference to, Sep-
tember 30, 2002.

Rev. Rul. 2002-77

The following Department Store Inven-
tory Price Indexes for September 2002 were
issued by the Bureau of Labor Statistics.
The indexes are accepted by the Internal
Revenue Service, under § 1.472-1(k) of the
Income Tax Regulations and Rev. Proc. 86—
46, 1986-2 C.B. 739, for appropriate ap-
plication to inventories of department stores
employing the retail inventory and last-
in, first-out inventory methods for tax years
ended on, or with reference to September
30, 2002.

The Department Store Inventory Price
Indexes are prepared on a national basis and
include (a) 23 major groups of depart-
ments, (b) three specia combinations of the
major groups — soft goods, durable goods,
and miscellaneous goods, and (¢) a Sore to-
tal, which covers all departments, includ-
ing some not listed separately, except for
the following: candy, food, liquor, tobacco,
and contract departments.



BUREAU OF LABOR STATISTICS, DEPARTMENT STORE

INVENTORY PRICE INDEXES BY DEPARTMENT GROUPS

(January 1941 = 100, unless otherwise noted)

Percent Change
Groups Sep. Sep. from Sep. 2001
2001 2002 to Sep. 2002*

1. 1= o oo o 509.9 4384.6 5.0
2. DOmMestics and DIaperi€s.......cccovveuirieirieinieisieesie e 589.1 574.2 2.5
3. Women's and Children’s ShOES........ccoereirererene e 668.9 658.0 -16
4, YL R 1o =S 854.7 886.9 38
5. INFANES WA ... 625.4 618.5 -11
6. WOMEN'S UNAEIWERS ... 571.0 548.2 -4.0
7. WOMEN'S HOSIENY ...t 356.7 343.2 -3.8
8. Women's and GirlS' ACCESSOMES.......cveruereeeeeresiesieseeseeneeseeeseseenees 557.9 549.2 -16
9. Women’s Outerwear and GirlS WS .........cccvvvrreereinieineerecneens 392.0 385.7 -1.6
10 Y= O o)1 ] oo 578.4 561.1 -3.0
11 MEN'S FUMMISNINGS ...t see et e e s 603.1 593.8 -15
12 Boys' Clothing and FUrnishings..........ccccceeeevenienieseseseseseeeeeeese s 477.1 446.2 -6.5
13 JEWEITY ottt 899.0 896.7 -0.3
14. [N\ Lo 0] SRS 795.0 809.1 18
15. Toilet Articles and DrugS.........ccceveveererieeese e 979.9 9714 -09
16. Furniture and Bedding..........ccceeveviieeie e 632.8 625.9 -11
17. FIOOr COVEINGS ...ttt e 622.9 601.1 -35
18. HOUSBWEIES ......veveviietiiete ettt sttt 767.5 748.9 2.4
19. MaJOr APPIIANCES....c.eeeieiriere ettt e 227.0 222.2 2.1
20. Radio and TEIEVISION ... 52.9 47.7 -9.8
21.  Recreation and EQUCAHION? .............ooveereereeneissisneisessssessssssssssessones 89.3 85.4 —4.4
22. HOME [MPIrOVEMENLS? ........cooocverereeeeeee et seenean 125.6 124.9 —0.6
23. AULO ACCESSONES? ......ooeeveveeeerenseseessseseessessesseses s eesssssassssassnsssesssnes 1101 112.0 17
Groups 1 — 15: SOFt GOOUS ......covevereeeerieierietireete sttt ere s bbb 588.6 578.4 -1.7
Groups 16 — 20: DUrable GOOUS ........co.everiererieierieiereeie sttt 421.2 407.9 -3.2
Groups 21 — 23: MiSC. GOOUS.........coeveeeeeeresessesseseesssseesses s seessessssons 98.3 96.0 —2.3

SHOME TOLAIZ ...t 526.8 515.8 2.1

1 Absence of a minus sign before the percentage change in this column signifies a price increase.

2 Indexes on a January 1986=100 base.

3 The store total index covers all departments, including some not listed separately, except for the following: candy, food,

liquor, tobacco, and contract departments.

DRAFTING INFORMATION

The principa author of this revenue rul-
ing is Michael Burkom of the Office of As-
sociate Chief Counsel (Income Tax and
Accounting). For further information re-
garding this revenue ruling, contact Mr.
Burkom at (202) 622—7718 (not a toll-
free call).



